
A piece of France 
in Kuwait

Choose France
the pluses of 

living in France

You are very welcome 
in France at the 

French Institute in 
Kuwait (IFK) where 
everyone may enjoy 

the French atmosphere 
by savouring a crêpe 

at the café or by 
hearing native French 

people talking.  
Established in January 2012, the 
IFK is the operator of the French 
Embassy in Kuwait for the pro-
motion of linguistic, cultural, aca-
demic and scientific cooperation.

One of its major mission’s goals 
is to promote French language by 
providing not only general lan-
guage courses, for all levels and 
ages, taught by eight full-time 
teachers, but also specific French 
courses in different fields such 
as medicine, law, business or di-
plomacy. In sum, whatever your 
needs, aims and interests, you 
are bound to find the right course 
which will enable you to see la vie 
en rose!

Although the French Institute 
does represent the ideal place to 
brush up your passé composé or 
your imparfait, it keeps widening 
its activities and now embodies 
now one of the key actors on the 
Kuwaiti cultural scene propos-
ing various cultural events and 
supporting cultural cooperation 
as shown with the collaboration 
between La Fémis and the Na-
tional Council for Culture, Arts 
and Letters allowing three crea-
tive young Kuwaitis to take part 
to the Gulf Summer University in 
one of the best cinema and au-
dio-visual schools in the world. 
Moreover, to illustrate its ac-
tions what better example than 
the Francophonie month which 
took place in March 2016 dur-
ing which various popular events 
were organized such as the be-
witching concert of Dorsaf 

Hamdani, mixing Fairouz’s and 
Barbara’s worlds, the icon of the 
French song, or the colourful 
spectacle dance performance of 
dance of Aswat in the beautiful 
setting of Al Shaeed Park, the 
result of a fruitful French-Ku-
waiti partnership. Don’t be in 
a fret if you missed out on this 
these large-scale events be-
cause the Institute yearns to or-
ganize cultural events as evenly 
as possible with its numerous 
Kuwaiti partnerships

Promoting the wealth of the 
French culture implies the pro-
motion of the excellence of the 
French higher education system 
to build bridges of knowledge 
between our countries. France 
is indeed the third most popular 
country for international stu-
dents and has recently confirmed 
its first place on the podium of 
the most attractive non-English 
speaking countries. In that way 
if you dream of having the pos-
sibility to study in France, Cam-
pus France Kuwait, located in the 
premises of the French Institute, 
was created to offer students a 
wide range of information and 
documentation resources about 
universities and degree courses 
in France.

Last but not least, the youngest 
younger people will find their hap-
piness heart’s desire in the library 
of the French Institute counting 
up with a large section for youth 
literature as well as a comfortable 
and welcoming space dedicated 
to children and students.

Don’t hesitate to come to 
discover and enjoy this small 
piece of France in Kuwait and 
to follow the French 
cultural news on:

 
Instagram, Twitter, Facebook: 
@if_koweit, and 
institutfrancais-koweit.com

Instagram, Twitter, Facebook: 
@francekoweït 

Advanced research
France benefits from a long, 
proud tradition of scientific and 
technological research and in-
novation that underpins the 
nation’s achievements in fields 
such as aeronautics and space, 
transportation, electronics, tel-
ecommunications, chemistry, 
biotechnologies, health, and 
mathematics. The results of in-
ternational competitions attest 
to that performance:

• 13 winners of the Fields Medal 
(including Arthur Avila in 2014) 
have been French. By this meas-
ure, France is second only to the 
United States in mathematics.

• France is one of the most heav-
ily represented countries with re-
spect to Nobel prizes (56), on a 
level with the United States, the 
United Kingdom, and Germany.

• 4th in the world in number of 
Nobel prizes won; 6th in applica-
tions for international patents.

Diverse educational 
offerings of high quality
73 universities, more than 200 
schools of engineering, 150 
schools of business and manage-
ment, 120 public postsecond-
ary schools of art, 20 schools 
of architecture, and 3,000 
other specialized institutes and 
schools in specific sectors such 
as social work, the allied health 
professions, tourism, sports, 
fashion, and design together 
represent an immense diversity 
of educational programs that 
respond to the full spectrum of 
students’ academic and profes-
sional objectives.

The range of subjects taught in 
English is widening. More than 
1.000 programs in a variety of 
fields are now offered in English 
all over France. This network of 
programs is one of the strong 
points of French higher edu-
cation, with high-quality edu-
cational offerings available in 
every region of the country.

Count on a quality education
France invests substantial public 
funds in higher education. Fully 
5.6% of the nation’s GDP is de-
voted to education - higher than 
the OECD average of 5.3% - the 
Investissements d’Avenir €22 
billion in funding for innovation 
and research under the Initia-
tives of Excellence (IDEX) pro-
gram. The French government 
assumes a very large share of the 
actual cost of every student’s 
education (more than €11,000 
per student per year). This na-
tional focus has several implica-
tions—among them that French 
tuition charges are among the 
lowest in the world; that de-
grees from anywhere in France 
are equivalent regardless of the 
institution that grants them; and 
that those degrees are recog-
nized around the world.

France’s universities and 
other educational institutions 
do not distinguish between 
international students and 
French students. Both groups 
face identical admission and 
tuition requirements; both 
receive the same degrees. 
@campusfrancekwt 
Instagram, Twitter, Facebook: 
@francekoweït 

Living in France
Studying in France also means living in France 

and discovering the distinctive French way of life.  
Students enjoy specia 
 advantages in France that 
make life more enjoyable
An extensive system of dis-
counts, assistance, and spe-
cial facilities allows students 
to stretch a relatively modest 
budget to cover basic needs - 
and to enjoy life in France. Bene-
fits include a network of student 
restaurants, university housing, 
rent subsidies, health insurance, 
student clubs and associations, 
and discounts on public trans-
portation, movies, museums, li-
braries, and sporting events.

Sports and cultural activities

More than 2,000 cinemas, 1,200 
museums, and 33,000 theatrical 
performances attest to the vi-
tality of everyday cultural life in 
Paris and throughout France. Fes-
tivals of music, song, and dance; 
athletic events; and celebrations 
of books, food, and science round 
out the cultural life for which 
France is rightly famous. 

Students enjoy discounts and 
special subscription prices at 
all cultural events. 

Student status also makes it easy 
to stay active in sports through 
discounted access to athletic fa-
cilities. Rare is the campus that 
does not host a wide range athlet-
ic clubs, associations, and leagues.

Many universities and schools are 
located in city centers, offering 
easy access to the rich social and 
cultural life of France’s lively cities. 
Museums, bookstores, theaters, 
and cafés are never very far away.

Campus France will help you 
prepare for departure and 
offer support upon your 
arrival in France.

Helpful briefs on 
coming to France

This set of briefs sets out in 
practical detail everything the 
student needs to know about 
travel arrangements and arriving 
in France. Organized chronolog-
ically (“A month before depar-
ture,” “A week before depar-
ture,” “Upon arrival,” “Your first 
week,” and so on), the briefs help 
students prepare in a practical 
way for their departure, to prior-
itize their first steps, to identify 
urgent tasks, and, in so doing, to 
ensure a smooth arrival in France.

Enjoy French culture shock
An A to Z Handbook for Student 
and Daily Life in France

This pocket guide in French/Eng-
lish and French/Spanish, organ-
ized like a dictionary in which the 
entries are color coded by theme 
(culture, academic life, health …), 
enables the user to quickly find 
expressions, acronyms, and var-
ious features of daily life as a stu-
dent in France. Upon return, the 
guide will be a souvenir of the 
student’s experience in France.

@campusfrancekwt

Instagram, Twitter, Facebook: 
@francekoweït 

With more than 298,000 international 
students making up 12% of total 

postsecondary enrollments, France remains 
the third-most-popular destination for 

internationally mobile students after the 
United States, the United Kingdom.

la FRance
@francek0weit
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With 85 million foreign 
visitors in 2015, France 
remains the world's 
top tourist destination. 
How can we explain this 
attractiveness for France?
There are of course many answers 
to this question, but we can dis-
tinguish some important factors. 
The richness of our cultural and 
natural heritage constitute the 
first explanation, however, it may 
not form a single answer. The 
tourist attraction of France can 
be explained by the large number 
and wide variety of landmarks, 
diversity of landscapes, the rich-
ness of the historical, cultural and 
artistic heritage, the mild climate 
and the ease of access and trans-
port infrastructure, but also by 
the important and various equip-
ment in accommodation (hotels, 
amusement parks ...). Thus, each 
French region is a tourist area 
with several landmarks: magnifi-
cent cities, a coastline with vari-
ous seas, lakes, numerous ski re-
sorts, beautiful countryside, and 
tropical regions overseas. Few 
countries offer such a range of 
destinations, with strong regional 
identities. In 300 km, you can to-
tally change the scenery. I would 
also add that France has many 
castles, museums, monuments, 
prehistoric sites. This heritage 
is very well preserved because 
many monuments were restored. 
Natural areas have also been pre-
served in France. Our country has 
many parks, birdwatching sites. 
Finally, we have a great expertise 

in the field of festivals and cul-
tural events that are recognized 
worldwide. All these reasons 
and many more, make the label 
"France" arouses strong passion 
among tourists worldwide. Fi-
nally, the French gastronomy is 
without any doubt THE most fa-
mous gastronomy in the world 
and that our Kuwaiti friends par-
ticularly enjoy.

The citizens of the Gulf 
countries, mainly the 
Kuwaitis are increasingly 
choosing France. What are 
the preferred areas by the 
Kuwaitis, what kind of stay?
In addition to all the advantages 
mentioned here above, France is a 
destination of reference in terms 
of luxury, holding the number one 
global place in this sector. The 
prestigious brands, the palaces 
and the high-class hotels and the 
art of living recognized interna-
tionally, are all assets which con-
tribute in the attractiveness of 
France. Paris and the French Rivi-
era, luxury shopping windows, 
are also an important motivation 
to stay in France. The country of 
the perfume, cosmetics, gourmet 
products, "Made in France" ef-
fectively imposes itself as a guar-
antee of quality among Kuwaiti 
travelers. Each year, the Kuwaitis 
are increasingly numerous to visit 
our country and we are delighted 
for that.

Instagram, Twitter, Facebook: 
@francekoweït 

The State has set 
four priorities: 
• Ensure the highest 
organizational standards;

• Make Euro 2016 an event for 
the people, for everyone, every-
where;

• Use Euro 2016 to help French 
growth and attractiveness;

• Promote sporting values 
through Euro 2016.

“Welcome to France”: a unique 
message for foreign tourists.

UEFA Euro 2016 has been a ma-
jor event for France’s international 
attractiveness and outreach and 
Has offered a great opportunity to 
generate tourist flows and attract 
new clientèle to the tournament’s 
host cities, provided that the prop-
er preparations have been made.

France had above all provide a 
high-quality welcome, project an 
image of hospitality, and create 
goodwill by focusing on the sup-
porters who have made the trip. It 
was for this reason that the Min-
istry of Foreign Affairs and In-
ternational Development, Atout 
France, the committee of host 
cities, CCI France (French Cham-
bers of Commerce and Industry) 
and the DGE created the “Wel-
come to…” campaign which will 
be launched in early June.

This operation, which enable a 
unique welcome message to be 
issued to visitors, has been rolled 
out in the seven participating host 
cities, entitled Welcome to Par-
is/ Lille Métropole / Lyon / Nice / 
Bordeaux Métropole / Toulouse / 
Saint-Denis.

Based on the idea that every French 
person might be an ambassador for 
France, it has promoted the enthu-
siasm and will of all actors in the 
welcome chain (retailers, cafés, 
restaurant owners, hotelkeepers, 
etc.) in order to provide the best 
possible welcome to foreign visi-
tors.

Significant 
economic impact
The European Football Cham-
pionship was a major interna-
tional event in terms of France’s 
attractiveness and outreach. It 
offered an exceptional window 
to showcase innovation and ex-
pertise, in particular from France, 
in a wide range of sectors (public 
services, transport, environment, 
construction, sport, digital tech-
nology, tourism, health).

The Centre for the Law and Eco-
nomics of Sport (CDES) has stud-
ied the expected economic impact 
of the European Football Cham-
pionship which was held from 10 
June to 10 July in 10 host cit-
ies. UEFA Euro 2016 should gener-
ate an estimated €1.266 billion for 
the French economy!

• Supporters in the stadiums and 
fanzones should have spent an 
estimated €800 million, including 
€200 million in the fanzones; 

• The contracts awarded to French 
businesses for organizing Euro 
2016 have been estimated at 
€400 million.

This leads to significant econom-
ic potential which is mainly ex-
plained by the popularity of the 
event. Across the tournament’s 31 
days and 51 matches involving the 
24 competing teams, no less than 
150 million TV viewers have been 
expected per match, and in France 
2.5 million spectators (including 

1.5 million foreign visitors) have 
been set to attend the matches, 
which should represent 250,000 
overnight stays when the players, 
officials, media, suppliers and part-
ners were all included.

Total spending throughout 
France, stadiums and fanzones 
included, should reach €788 mil-
lion. But the economic benefits 
have been also measured in the 
number of jobs created to build 
and upgrade the stadiums (20,000 
jobs) and to organize the tourna-
ment itself (over 94,000 people 
employed).

These jobs have provided a turno-
ver boost mainly for French busi-
nesses (58%). (Source: Centre for 
the Law and Economics of Sport 
(CDES) and CCI France)

Host cities have been-
ready for kick-off
In the space of a month, 51 match-
es have been attended by 2.5 mil-
lion fans across the 10 French sta-
diums selected for the tournament.

In each city, fanzones have been 
the hub of excitement, with giant 
screens showing the matches and 
funzones for the youngest fans 
bringing a festive atmosphere to 
UEFA Euro 2016.

The tournament’s 10 host cities 
have been:

• Bordeaux - Stade de Bordeaux
• Lens Agglo 
 Stade Bollaert-Delelis
• Lille Métropole 
 Stade Pierre Mauroy
• Lyon - Stade de Lyon
• Marseille - Stade Vélodrome
• Nice - Stade de Nice
• Paris- Parc des Princes
• Saint-Denis - Stade de France
• Saint-Étienne
 Stade Geoffroy Guichard
• Toulouse - Stadium de Toulouse

Increased 
security measures 
Over 90,000 police, gendarmes 
and private security personnel 
have been provided security at 
UEFA Euro 2016 (10 June - 10 
July).

Some 77,000 police and gen-
darmes, 13,000 private security 
personnel, some of the 10,000 
troops from Operation Sentinelle 
and 1,000 volunteers from first 
aid associations have been mobi-
lized to maintain public order and 
address the risk of terrorism. Police 
and gendarmes, who have been 
stationed outside the stadiums to 
“maintain public order” have also, 
when necessary, been able to take 
action within the stadium.

“Nobody, and especially not ter-
rorists, will prevent us from living 
our normal lives and continuing to 
celebrate the sporting values of 
fraternity and sharing,” said Ber-
nard Cazeneuve, French Interior 
Minister.

Jean-Marc Ayrault, Minister 
of Foreign Affairs and Interna-
tional Development, reiterated 
France’s commitment “with all our 
strength… to ensure the safety of 
everyone living in and visiting in 
France, including the supporters 
who will come to France for Euro 
2016.” “The French authorities are 
mobilizing all necessary skills and 
resources and are cooperating with 
partner countries to this end,” the 
Minister concluded.

Instagram, Twitter, Facebook: 
@francekoweït 

Tourism
Ms. Karima Anbar,

Cooperation Attachée

Auvergne - Le Puy Mary - ©Atout France/Joël Damase

 Nice Jazz Festival - ©Atout France/Robert Palomba

Val de Loire - Château de Cheverny - ©Atout France/Maurice Subervie

Lyon - Fête des Lumières 2010 - ©Atout France/Maurice Subervie

Euro 2016
France was ready to 

welcome tourists from 
around the world!

France Has Been set to welcome over 1.5 
million fans from around the world for the 

UEFA Euro 2016 Football Championship, Which 
took place from 10 June to 10 July. All State 
services, including the MAEDI and Mofa its 

operator Atout France have been mobilized to 
ensure that this event would be a success.

Business France 
Mr. Rabih Soufangi,

Director the French Trade 
Commission 

“BUSINESS FRANCE” 

The Trade office at 
the French Embassy 
in Kuwait “BUSINESS 
FRANCE” has largely 
developed its activities 
this year. What were 
the main factors of this 
development and what 
is your assessment of 
these activities?
BUSINESS FRANCE office was able 
in a short period of time to develop 
a wide range of commercial activ-
ities whether through encouraging 
many French companies to explore 
successfully the Kuwaiti market or 
by enhancing Kuwaiti investors to 
place France on the top of their tar-
geted markets. The most important 
factors leading to this success are:

1- The close and sustained cooper-
ation between BUSINESS FRANCE 
and a wide range of leading Kuwaiti 
companies interested in reinforcing 
the commercial relations between 
France and Kuwait.

2- The strong presence of BUSI-
NESS FRANCE team in different 
important exhibition in France and 
in the region to meet and encour-
age French companies to come to 
Kuwait. A clear example of this suc-
cess was the effective participation 
of French companies in the “Kuwait 
Oil & Gas summit” (KOGS 2015) 
that was held in October 2015. 

3- The frequent and efficient pres-
ence of the investment team of 
BUSINESS FRANCE in Kuwait.

Nevertheless, there are still a lot of 
opportunities to explore whether 
in Kuwait or in France and too much 
work is needed to be done, in or-
der to align the commercial relation 
between France and Kuwait with 
their excellent political relations.

How do you evaluate 
the evolution of 
the trade relations 
between Kuwait and 
France?
Although trade relations between 
France and Kuwait are good, great 
potential remains untapped in var-

ious sectors of the Kuwaiti econ-
omy particularly in infrastructure, 
construction, Oïl & gas services, 
health and agriculture. Business 
France has therefore a mission to 
do everything possible to increase 
these exchanges and wear them at 
the excellence of our bilateral re-
lations. Note also that the French 
products, which are present in 
most sectors, are highly appreciat-
ed by local consumers, which calls 
for more French products in the 
Kuwaiti market.

Are French investors 
satisfied with the 
business environment 
in Kuwait? And vice 
versa?
If the French investors had some 
hesitation about investing in Kuwait, 
mainly because of old laws that were 
obstacles to foreign investment, the 
new provisions introduced by the 
government make the Kuwaiti mar-
ket much more attractive.

Indeed, the new law on foreign in-
vestment and the creation of the 
Public Authority for promotions of 
foreign investments "Kuwait Direct 
Investment Promotion Authority” 
(KDIPA), with whom we have very 
good relations, has facilitated the 
implantation and investment of 
foreign companies in the country.

On the other hand, Kuwaiti invest-
ments in France continue to rise es-
pecially in recent years, particularly 
in the real estate sector but also in 
the industrial, petrochemical, ho-
tels and new technologies. Indeed, 
France with almost 65 million in-
habitants is the second largest and 
one of the most dynamic markets in 
Europe. Being situated in the heart 
of the common European market, 
France is considered as a perfect 
gateway to European as well as 
African and Middle Eastern mar-
kets; France today is an unavoidable 
trading partner for Kuwait.

www.businessfrance.fr 
 
Instagram, Twitter, Facebook: 
@francekoweït 
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Mr. Rabih Soufangi,
Director the French Trade Commission 
“BUSINESS FRANCE” 

www.businessfrance.fr / Instagram, Twitter, Facebook: @francekoweït



An attractive place 
to do business
France is at the heart of the world’s 
largest business, the European Un-
ion, already chosen by thousands 
of international companies. France 
is 6th largest economy in the world 
and 2nd largest market in Europe; 
one of the world’s leading destina-
tions for foreign investment: 8th 
for inward foreign direct investment 
stocks with 20.000 foreign compa-
nies employing 2 million people. The 
country is considered as a leader in 
many sectors as aeronautics and 
space, tourism, R and D, luxury… 

France is proposing high level in-
frastructures and connections: 
the largest road network in Eu-
rope, 2nd largest high veloci-
ty rail network in Europe, 2nd 
busiest European airport (Par-

is-Roissy Charles de Gaulle) and 
1st recipient country for foreign 
direct investment in logistics in 
Europe. France is also a hub for 
doing business in Africa (30 Afri-
can countries connected with 30 
airlines from Paris).

France is proposing a productive 
and dynamic workforce and low 
set-up costs. The French econo-
my is considered as an innovative 
economy (25% French start-ups 
at the 2015 CES in Las Vegas) 
profiting by a major financial 
centre located in Paris, a dynamic 
capital city whose quality of life 
is worldwide famous. Moreover, 
France has signed almost 100 
investor protection agreements 
with foreign partners.

Based on a highly qualified 
workforce, French 
competitiveness is being 
strengthened thanks to wide 
ranging reforms
Cost competitiveness is reduced 
through 40 Billion Euros cut in 
taxes and social contribution for 
businesses by 2017. A strong 
support to innovation is given 
via non-cost competitiveness 
simplification process (“simpli-
fication council” to reduce red 
tape; French Tech initiative for 
start-ups and digital companies). 

Moreover, some important re-
forms are coming on the goods 
and services market to introduce 
more competition, get lower 
prices and gain efficiency. Major 
reforms are also coming for the 
labour market to gain flexibility 
and incentives will be announced 
in order to increase the Govern-
ment support for investment: 
“investing for the Future” pro-
gramme and increased resources 
for Bpifrance bank.  
A set of measures is aimed spe-
cifically at foreign investors
These measures are dedicated to 
tax schemes, making things easier 
for investors and their staff settling 
in France: specific residence per-
mits, speeding up issuance of visas, 
dedicated VIP service for interna-
tional investors, educational sys-
tem suited to expatriates in French 
high schools. 
An attractiveness action plan has 
been implemented since 2013, tar-
geting lower corporate tax and so-
cial contributions for businessmen, 
support for investment and labour 
market reforms.

Instagram, Twitter, Facebook:
@francekoweït

www.tresor.economie.gouv.fr/
pays/koweit

Higher 
education in France

Mr. Bulent Inan, 
Head of the Campus 

France Office in Kuwait

Why smart 
investors 
choose 
France?

Bilateral politics
HE Christian nakhle

Ambassador of France to Kuwait

The Campus France Office in 
Kuwait, launched in 2012, has 
grown significantly this year 
and is preparing to make its 
fifth season. Can you introduce 
Campus France to us?
The Campus France Office in 
Kuwait is located in the premises 
of the French Institute in Kuwait in 
Jabriya. It is dedicated to Kuwaiti 
students wishing to undertake or 
pursue higher education in France. 
We offer personalized support to 
advise and guide the student in 
the preparation of his/her study 
project by informing him/her 
on the French higher education 
and language levels prerequisites 
in English or French to access it 
(some curriculum can be followed 
entirely in English). We then 
provide practical assistance for 
completing the application, the 
enrollment in a French institution 
of higher education, reception, 
accommodation and visa request. 
The Campus France Office in 
Kuwait is open to the public 
from Sunday to Thursday, except 
Tuesday, from 3 p.m. to 6.30 p.m.

A portrait of Kuwaiti 
student in France?
Following a degree in Language 
Sciences and a Master in 
Linguistics and Computer, Janan 
Ben Salamah in 2015 became 
the temporary Lecturer and 
Research Assistant (ATER) at 
the Department of Sociology 
and Computer for the Human 

Sciences at the University Paris-
Sorbonne. She teaches Linguistics 
and Computer Sciences for the 
Bachelor level, while preparing 
her thesis. This is the first Kuwaiti 
and from the Gulf region to teach 
at the university in France.

Five French students were in 
Kuwait for the academic year. 
Three others spent a semester. 
What are the profiles of the 
French students coming to 
study in Kuwait and what are 
their plans?
The interest of France is also to 
establish equilibrium between 
Kuwaiti students who come to 
France and French students who 
make a study trip to Kuwait. The 
Kuwait Ministry of Foreign Affairs 
and the Faculty of Languages of 
the University of Kuwait offer 
scholarships for Arab language 
and culture studies for Arabists 
French students. While in 2013 
the Kuwait University had two 
Arabists French students there 
are currently five, plus three 
French students from business 
schools who made their second 
semester at the College of 
Business Administration (CBA) 
of the University of Kuwait. All 
are satisfied with the reception, 
education received at Kuwait 
University and their stay in Kuwait.

What are the prospects for the 
Campus France Office in Kuwait 
for the year 2015-2016?
Today France is the world’s 
third and the first non-English 
speaking country for recruiting 
international students. France 
has the ambition to significantly 
increase the number of Kuwaiti 
students who are studying in 
its universities, which is still too 

modest, while France is very 
attractive for the quality of its 
education and infrastructures. An 
annual average flow of 60 students 
allows maintaining the number of 
Kuwaitis in French universities at 
around 150 in variety of fields: 
law, business, engineering, arts, 
languages and human sciences. In 
2015, 57 study visas were issued 
to Kuwaiti students. In 2016, 
significant efforts have been 
undertaken in the field of law. 30 
students from the Law Faculty 
of the University of Kuwait have 
obtained a conditional admission, 
depending on their good 
command of French, in several 
French universities. Wishing to 
follow the progress of Kuwaiti 
students and to enable them to 
develop and take advantage of 
their stay in France, the Campus 
France Office in Kuwait has 
opened in 2015 its digital portal 
France Alumni Koweït, allowing 
the students to keep in touch 
with each other and to put 
them in touch with the French 
companies located in Kuwait. The 
Campus France Office in Kuwait is 
envisaging participating in several 
international exhibitions such as 
the project of a French - German 
exhibition for higher studies in 
October 2016.

Follow the news in three 
languages (Arabic, French, 
and English) of the French 
higher education and 
share your experiences on 
Instagram, Twitter, Facebook: 
@campusfrancekwt 
@if_koweit and 
www.koweit.francealumni.fr

Instagram, Twitter, Facebook:
@francekoweït 

In this year, marking the 
25th anniversary of the 
liberation, the celebration 
of the French National Day 
will be an opportunity to 
reaffirm the long friendship 
between Kuwait and France.
What is your perspective of the 
French-Kuwaiti relationships in 
the past twenty-five years?

Our two countries have 
established a close relationship 
during the past 25 years, for 
reasons which are not only the 
responsibility of good diplomatic 
relationships that we can have 
outside any other context. The 
most striking and I can testify in 
my capacity as Ambassador of 
France to Kuwait, is to measure 
the proximity of our analysis and 
our vision for peace in the region. 
France and Kuwait are actors of 
peace on the international scene. 
Kuwait admires and respects our 
positions and the role we play 
at the United Nations, within 
the European Union, and on the 
regional scene; France respects 
and admires the moderator 
role of Kuwait in the regional 
conflicts, the vast experience 
in international relations of 
His Highness the Emir, the role 
played by Kuwait mainly on the 
humanitarian field. When our 
leaders meet, it is to talk of 
peace and regional stability. I 
did not witness any difference 
of approach between our two 
countries on the regional issues 
and we are particularly pleased 
to note that our actions are often 
complementary. I would like to 
thank in particular my colleagues 
at the Kuwaiti Ministry of Foreign 
Affairs with whom I maintain 
remarkable relations: we had a 
lot to do together in the past; we 
will have more to do in the future.

How would you describe the 
diplomatic and economic 
relations between Kuwait 
and France?
As I just stated, our two countries 
are very close. On the diplomatic 
front, our Foreign Ministers meet 
frequently. We had the honor of 
welcoming in France last October 
in an official visit His Highness 
Sheikh Jaber Al-Mubarak Al-
Sabah, Prime Minister of the 
State of Kuwait: we have signed 
many agreements; we exchanged 

views of many political subjects: 
once again, everything is 
bringing us closer and I do not see 
differences in our approaches. 
On the economic front, we are 
advancing: I'm not yet satisfied of 
the level where the trade between 
our two countries should be. We 
still have some potential margin 
for progression. We are working 
on it. France is a major economic 
power in Europe and particularly 
within the European Union - of 
which we are a founding member 
- and within the Euro zone. We 
must ensure that the Kuwaiti 
investments in our country 
boom and multiply. Reciprocally, 
our companies are increasingly 
interested in investing in Kuwait. 
We are encouraging them. 
We have beautiful projects 
in the pipeline, including the 
establishment in Kuwait of a 
French hospital of oncology 
which would be affiliated with 
the largest European cancer 
treatment center: the French 
Hospital Gustave Roussy.

What is your assessment 
of cultural cooperation, 
scientific, academic for the 
year 2015-2016?
We have made great progress in 
various fields, and particularly 
in the learning and teaching of 
French language in Kuwait. The 
introduction of the French project 
as a living language 2 within the 
Kuwaiti public schools has been 
a huge success. Honestly, I did 
not expect this: we have not 
only filled our classes but we also 
had to refuse registrations. This 
project was very close to my 
heart because it is fundamental 
to our bilateral relationship. 
We will pursue the experiment 
and intensify it. We work in an 
excellent relationship on this 
matter with the Kuwaiti Ministry 
of Education. On other matters, 
the cooperation continues. We 
have good prospects especially 
in academic cooperation. 
The Kuwaiti private sector is 
interested in investing in a French 
academic institution that would 
be trilingual teaching French-
English-Arabic: we are working 
on this subject that should 
quickly have a defined outline. 
Otherwise, our French Institute 
located in Jabriya continues 
its mission in particular in the 

teaching of French language. The 
Kuwaitis are welcome!

On which issues Kuwait and 
France should intensify their 
cooperation today?
Our political relations are 
excellent: I've said it already. 
We have every interest today to 
intensify our economic relations, 
even more today than yesterday 
because France emerges as one 
of the pillars of the European 
Union. Our country should be 
the front door for the Kuwaiti 
investors in the Euro zone. That 
means that we should work more 
than before in this direction 
which is the one of wisdom and 
reason for our two countries. You 
can count on me to endeavor on 
this perspective: I am convinced 
that we will strengthen in the 
future our trade exchange based 
not only on our mutual interests 
but also on everything that 
strategically bring closer our two 
countries.

Instagram, Twitter, Facebook: 
@francekoweït 

The French capital has received 
at the end of year 2015, the 
COP21 United Nations Climate 
Change Conference. Considered 
as a success, what were the 
conclusions of this conference 
and the first results obtained?
The adoption of the Paris Agree-
ment was an unprecedented po-
litical victory and represents a 
turning point towards low-car-
bon, resilient development. This 
victory has been welcomed by the 
whole world and by the scientific 
community and NGOs, which see 
it as a historic moment, not just 
for us and our world today but 
also for the future generations.

It is an ambitious agreement: it 
establishes the target of limiting 
the increase in temperatures to 
well below 2 ° C, and pursuing 
efforts to limit it to 1.5 ° C.

This text offers the best possi-
ble balance. It prepares for the 
future and contains solutions for 
the present. It is universal, am-
bitious, fair and legally binding. 
On each of the key points of the 
negotiations, and particularly on 
the level of ambition, differen-
tiation between developed and 
developing countries, and the 
necessary finance, an approach 
of receptiveness and determined 
compromise helped strike the 
right balance between ambition, 
universality and solidarity. It is 
also a differentiated agreement: 

for the first time, all countries 
are committing to a universal 
agreement, reflecting the com-
mitments of developed countries 
to reduce their emissions and 
acknowledging the gradual con-
vergence of developing countries 
towards such a reduction, taking 
into account respective national 
circumstances and capabilities.

In order to gradually enhance col-
lective ambition, the agreement 
provides an enduring mechanism:

- All countries will submit or up-
date a national contribution every 
five years, which will need to be in-
creasingly ambitious each time;

- A global stocktake will be the 
carried out every five years from 
2023 onwards to review coun-
tries' commitments and decide 
on the measures that need to be 
taken to keep us on track towards 
meeting our targets;

- All parties will hold an initial 
meeting in 2018 to review their 
progress, with a view to prepar-
ing or updating their national 
contributions.

Any new commitments 
subsequent to the conference 
and the signing of the 
agreement in Kuwait?
First, the Embassy of France in Ku-
wait would like to thank its Kuwaiti 
counterparts for their cooperation 
on this issue. The availability of the 

Kuwaiti authorities has allowed 
us to prepare well the negotia-
tions from Kuwait before the ren-
dez-vous of the COP21. By adopt-
ing the climate change agreement 
on December 12, 2015 in Paris 
and signing it on 22nd April 2016 
at the General Assembly of the 
United Nations in New York, Ku-
wait took part in a historic event. 
The Kuwaiti Prime Minister His Ex-
cellence Sheikh Jaber Al Mubarak 
AL SABAH reminded on April 22nd 
in New York that his country at-
tached great importance to the 
environment and climate change 
considered a priority. The country 
is already undergoing the effect 
of global warming with constant 
increases in temperature, sand-
storms, low water resources (93% 
of drinking water comes from de-
salination of sea water) or increas-
ing desertification.

In Kuwait, several initiatives have 
been taken to fight against global 
warming and reduce CO2 emis-
sions. One of the key measures 
taken by the authorities is the en-
try into force of the law on the en-
vironment. Moreover, Kuwait also 
focused on technology transfer 
and on renewable energy devel-
opment projects. France will sup-
port Kuwait in its projects (both 
environmental and technological).

Instagram, Twitter, Facebook:
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The "French Tech"

This initiative is coordinated by 
the Mission "French Tech" and its 
partners: the Ministry of Foreign 
Affairs and International Devel-
opment, the Ministry of Econo-
my and Finance and the operators 
Deposit and Consignment Office, 
French Public Investment Bank 
(Bpifrance) and Business France 
(Public Authority to support 
French SME’s export initiatives).

Among the programs linked to 
the "French Tech", there is the 
"French Tech ticket". The project 
was developed to provide France 
with a program attracting talent-
ed people, bearers of innovative 
entrepreneurial projects, within 
our ecosystem of innovation to 
strengthen the internationaliza-
tion and competitiveness. Beyond 
the objective of promoting our 
economic structure, the program 
also aims to develop a France 
which innovates and reforms, 
making these entrepreneurs true 

ambassadors of technological 
innovation and the wider French 
creativity. Winners will receive 
an accelerated procedure for the 
issuance of a Competency Card 
(applicants from outside the EU 
zone), an award worth 12,500 
Euros (4000 KWD for 6 months, 
renewable once within the limit of 
one year), a lodging in a technol-
ogy incubator and an installation 
assistance in France. More than 
10.000 expressions of interest, 
from over 100 different nation-
alities were received and 85% 
of applicants are from countries 
outside Europe. Aged on aver-
age 31 years, 93% of applicants 
hold at least a Bachelor degree 
and may be considered as expe-
rienced candidates.

The initiative of the "French 
Tech Hubs", launched in January 
2015, is a support system of our 
startups for export that creates 
an enthusiasm from the French 

communities "Tech" implanted in 
foreign cities. A new round of la-
beling was performed during the 
greeting to the French Tech on 
January 29, 2016.

Launched in January 2015, this 
program aims to support French 
or Francophile ecosystems of 
startups implanted in foreign 
cities. The "French Tech Hubs" 
are intended to establish bridg-
es between French and foreign 
ecosystems, facilitating the pen-
etration of markets for our inno-
vative companies and enhancing 
the economic attractiveness of 
the national territory. The aim 
is to establish a network of ex-
change between entrepreneurs 
established abroad, working 
closely with the 18 metropolitans 
and ecosystems themes "French 
Tech" identified in France. Since 
2015, some "French Tech Hubs" 
were endorsed: New York, Tokyo, 
Abidjan, Barcelona, Cape Town, 

Hong Kong, London, Montreal 
and Moscow. Moreover, after the 
inauguration in 2014 of the "US-
French Tech Hub" incubator of the 
Ile de France region (Paris) in San 
Francisco, the French community 
"tech" of Silicon Valley has gone 
a step further in its structure, on 
January 8, 2016, on the occasion 
of the trip of the French Minister 
of Economy, Industry and Digital.

The success of labeling is based 
on the mobilization of many 
departments of the Embassy 
(Economic Department, Cultur-
al Department and Cultural Ac-
tion, Press Information Office, 
Departments for Science and 
Technology) in supporting the 
structuring of French innovation 
ecosystems abroad.
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The initiative "French Tech" on the international level was launched in 2013 to promote the 
attractiveness of the French ecosystem of startups and support innovative companies to export. 

The "French Tech" mobilizes public and private stakeholders to accelerate the growth of startups 
in France, promoting them on the international level and enhance the attractiveness of France 

vis-à-vis the entrepreneurs and the foreign investors.

Economic Relations
Mr. Philippe Galli, 
Economic Advisor

How do you assess the eco-
nomic relations between Ku-
wait and France?
In 2015, bilateral trade has 
grown to reach approximative-
ly 600 M KWD, a significant 
increase of 30% compared to 
2014. France has a trade surplus 
with Kuwait of around 170 M 
KWD, with the important jump of 
123% in exports, backed main-
ly by aircraft sales. The French 
presence could become higher 
in terms of market opportunities 
and better reflect the excellent 
political relations between our 
two countries. Our trade with 
Kuwait therefore, tends to grow 
and the French market maintains 
interest of the Kuwaiti investors, 
public or private. For its part, in 
2015, Kuwait remains the third 
economic partner of France in 
the Gulf region after Saudi Ara-
bia and the United Arab Emirates 
(200 M KWD of products ex-
ported, mainly in oil sector).

What are the major sectors 
that attract the French com-
panies to Kuwait?
France is present in the coun-
try through twenty subsidiaries 
and hundreds of franchise busi-
nesses. French companies offer 
products that enjoy an excellent 
image and whose quality is rec-
ognized in key sectors of the 
Kuwaiti economy: oil, electricity, 
water, environment, infrastruc-
ture, transport, aeronautics and 
health. In the current trade, the 
French consumer goods and 
luxury products, food products 
and equipment for the industry 
are welcome.

Can you name some successful 
projects of the French-Ku-
waiti economic cooperation 
for this year?
In industry, the site Az Zour North 
may be named. For Phase 1 of the 
construction of this power gen-
eration and water treatment sta-
tion, the French companies ENGIE 
and Sidem (subsidiary of Véolia) 
are involved in this project that 
will produce 10% of electricity 
and 20% of drinking water in the 
country in November 2016. In 
the health sector, the French hos-
pital project Gustave Roussy was 
launched in October 2015, on 
the occasion of the official visit of 
Prime Minister of Kuwait His Ex-
cellency Sheikh Jaber Al Mubarak 
Al Sabah in France. By moving to 
Kuwait, Gustave Roussy, the first 
center of fight against cancer in 
Europe, will improve the treat-
ment of patients in oncology and 
will give the country an outstand-
ing regional influence since it will 
be the first hospital in its kind es-
tablished in the Gulf region.

What are the prospects for 
the French companies?
In the context of the fall of the 
crude oil barrel price, Kuwait wish-
es to diversify its economy, which 
is too dependent on the oil sector. 
According to the National Devel-
opment Plan (2015-2019), the 
identified promising sectors for 
our businesses are energy, water 
treatment, health, transportation, 
infrastructure and security-de-
fense. The environmental protec-
tion deserves special attention 
mainly as Kuwait has actively par-
ticipated in the UN Conference on 
Climate Change (COP21) held in 
Paris, in December 2015. In this 
context, the French companies 
can benefit from the support of 
the Kuwait Direct Investment 
Public Authority, responsible in 
particular to facilitate the settle-
ment of foreign companies in Ku-
wait, at the same time promoting 
Kuwait abroad.
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FRENCH HIGHER EDUCATION
YOUR PASSPORT FOR A BRILLIANT FUTURE
10 GOOD REASONS TO STUDY IN FRANCE…
1. 3rd hosting country for foreign students
2. An excellent higher education system internationally recognized 
3. A tradition of research, leading technological and scientific innovation 
4. Law, Engineering schools, Humanities and Business:
 French specificities of high level
5. Tuition fees at France's leading universities are among the cheapest in the world
6. A country in the heart of Europe
 with high quality infrastructures in a protected environment
7. A prosperous life quality and a cultural dynamism
8. Easy access from Kuwait and centrally located in Europe 
9. Programs taught in English or French
10. Baguettes, croissants & pains au chocolat everyday !

IS FRANCE FOR YOU THEN? YES! 
So, don’t wait and book a meeting with Campus France Kuwait!
Campus France is an agency that operates under the aegis of the both French Ministry of Foreign Affairs and 
French Ministry of Higher Education and Research to promote French higher education. 
Located in the premises of the Institut Français du Koweit in Jabriyah, Campus France Kuwait offers you a lot 
of services regarding your study plans:

• Provide answers to international students interested in higher education in France, from seeking informa-
tion to pre-registration at a university and obtaining a visa
• Analysis of study plans and personalized advice on an appropriate syllabus
• Assistance for student visa application

CONTACT:
Campus France Kuwait Officer - E-mail: bulent.inan@institutfrancais-koweit.com
Tel: +965 25 31 97 34 ext. 101  - Jabriyah, Block 12, St. 6, Villa 41
MORE INFORMATION :

www.campusfrance.org
www.koweit.francealumni.fr
FOLLOW US :

    @campusfrancekwt
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